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Turnover up 1590...
profits doubled!

Why experienced licensees
are rushing to benefit from
the new Profitable Business
Portfolio

Pssst!!! Can
someone have a
word with the
publican whose
window boxes still
look like this!

We profile a new
text service that
has wowed one
police force and is
used by pubs to
market themselves

Bll Licensee of the Year
You don’t enter it because
vou think you’re going to win!

08, winrg
E1.000

What pubs MUST
know about
Environmental
Health Inspectors!
Ex-EHO Dr Lisa
Ackerley reveals all
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Message mand gement
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like application

M Cedicated Text numbers
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B Generate revenues from
your marketing list while
prowiding valuable offers
from drinks brand
promoters and brewers
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LOW-COST EFFECTIVE MARKETING TOOL

The JOV of tEXTE

A new e-text system is being enthusiastically used by pubs
and clubs for marketing special offers and for PubWatch

olice were so impressed with technology
adoptad by one North Wales Pubwatch they
offered to pay for the software themsehes.
et is & powerful text message distribution systam
from Dynmark that operates like email but, rather than
sending emails, allows you to use your PC to send and
recene text messages.

Sending inforrmation updates and slerts is faster,
cheaper [texts cost from just 4p + VAT) and more con-
venient. than mast other forms of cormmunication.

MNorma Vaughan of the Royal Vietoria, Prestatyn, and
co-ordinator for the Prestatyn and District Pubwatch
scheme, explains how the system workad,

“We used to have a ring round systam where if pub A
had a problem they'd phone pub B with a description of
the offenders and also the pub where the problem first
occurred. They would phone pub C and so on untl the
message eventually got back to the licenses who first
started the call which made the chain complete, The
call was &lso relayed to Morth Wales Police beat
officers directly and if assistance was required, help
was there guickly and without having to dial 229,

“This format used to take 2550 minutes and on
occasions the message would often get distorted, the
so-called ‘Chinese Whispers',

“| was trawding the internet and came scross eDa
and as most people have mobile phones these days |
decided to give it a try. What happens now is that if a
pub has a problem with a drunk or anyone using anti-
social behaviour the licensee calls or sends a text mes-
gage to me and | then send & text to all hcensees
simultaneously from my PC. Every licensee and beat
officer gets the same message within one minute of it

being sent. Every message | send is dated and dmed
and can be converted into Word Format and a copy of
every Pubwatch call can then be taken to the monthly
meeting for discussion. Morth Wales Police decided it
was such a good idea that they paid for the software.”

Direct marketing - costs cut by
BO% with better responses

Of course, etk has many more applications than
spreading the Pubwatch word.

Celtic Inns, the south and west Wales pub chain,
recently transferred wrtually all its direct marketing
budget from direct mail and press advertising to SMS
or text. This follows & seemonth tral with Dynimark
which showed that the operator could save BOPG on s
budget while also seeing better response rates and
customer interaction.

Rory Lucas, Cekic's marketng manager, Says
sending 1,400 texts per month costs less than E80
compared with the E400 he spent on mailshots,

The company initially held prize draws to gather
customers ‘optin' mobile numbers which are now
used to alert them to that-night offers in pubs via D,

Lucas matches pubs and offers with monthly
promotions and texts B0 people at a time with details
of the offer at 6pm and a reminder at Spm,

He adds: “WWe can be far more indmidual in our mar-
keting. For example, to city pubs we can promote
drinks offers to younger pecple, but for our out-of-town
pubs we can tell older people about our food.”

Another etext user, Sheffield-based event organiser
Unigue3, keeps clubbers fully up-to-date with changes
of artist ne-up or venue and recently was abla to
rescue a potenually disastrous last-minute venue
cancellation on the same night as a promotion by
guickly finding an alternative venue and texting clubbers
with the new details.

The etxt message invited members and anyone who
replied to be put on the new venue guest list. The
results speak for themselves, with over 100 positive
responses in less than 30 minutes. The guest list of
200 was filled in two hours. Unigue3 recenved 400
positive responses from this last minute promotion,

+ To review etxt's extensive list of features, and to
register and download a free copy of etxt with 30
credits visit
wanw. dynmark.com/offer findex. php#features
Visit e-brt.co.uk and www.dymark.com for more
information or call 0870 240 3573



